SRI LANKA

’

“FALL IN LOVE AGAIN”

WITH SRI LANKA WAS DEVELOPED

Results

(1st October to 3lst December 2022)

GOAL: 1,000,000

Top of mind Content Campaign
Recall Consumption Traffic
Ad exposure Engagement Percentage

23,718,426 182,493
IMPRESSIONS PAGEVIEWS

68.59% OF
TOTAL TRAFFIC

India

1,601,702

KEY HIGHLIGHTS

Love Sri Lanka was positioned among the top 3 search i’a* :
results for 'is Sri Lanka Safe in 2022' related keywords on
Google globally, offering details on the positive ‘/“\\
on-ground reality. ,
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Awareness
That Matters

Focused campaigns such as
in-stream video ads on
YouTube targeting UK, French,
Spanish, German, US and
Indian audiences researching
travel ideas.

NEARLY
1 MILLION VIDEQ VIEWS
WITH AN AVERAGE 45% VIEW RATE

Promoting
Conversations

OVER 100,000 VISITORS

browsed destination guide and
experience-based content
specifically

OVER 65,000 VISITORS

from European countries were
driven to the Love Sri Lanka
website,

ACCOUNTING FOR
67% OF TOTAL TRAFFIC
DURING THIS PERIOD

SRI LANKA
TOURISM
ALLIANCE SRI LANKA



